
How to Plan LED Screen Rentals Across Los
Angeles, Orange County and the Inland Empire
Planning an LED screen rental for events across Los Angeles, Orange County and the Inland
Empire means thinking beyond just the screen itself. The geography of Southern California
adds real complexity: traffic, venue restrictions, and the distance between delivery points can
all affect what works. Whether you are setting up a trade show booth in Anaheim, a corporate
event in Irvine or a festival in Ontario, a few upfront decisions save time and money. Here is
how to approach the process step by step, with practical things to watch at each stage.

Step 1: Define the screen’s job and size requirements
Start by asking what the screen will actually do. A presentation for a keynote speaker needs a
different pixel pitch and brightness than a video wall playing background content. For indoor
events where people sit close, a finer pixel pitch (like 2.5mm or 3mm) keeps the image sharp.
Outdoor or large-venue use can get away with 4mm or 6mm, where viewing distances are
greater and brightness matters more.

Think about the room or space dimensions. A screen that looks right in a hotel ballroom may
feel small in an exhibition hall. Measure the viewing distance from the farthest seat, then
calculate a screen size that lets everyone read text and see detail. Many rental companies
provide sizing calculators, but knowing your own dimensions first helps you compare quotes
fairly.

Watch for: choosing a screen that is either too small to read or too large for the venue’s load-in
path. Double doors, freight elevators and stairwells all limit the maximum panel size that can
enter.

View the location on Google Maps

Step 2: Match the LED technology to the event type
Not all LED panels are the same. Rental inventory typically includes rental-specific panels
designed for quick assembly and repeated transport. These come in two main categories:
front-service and rear-service. Front-service panels allow access from the front, which matters
when the screen is against a wall or in a tight booth. Rear-service panels need space behind
them for maintenance.

Brightness ratings also vary. Indoor panels usually run at 1000 to 1500 nits, which is plenty for
controlled lighting. Outdoor panels often exceed 4000 nits to fight direct sunlight. If your event

https://www.google.com/maps/embed?pb=!1m18!1m12!1m3!1d3302.1422707505253!2d-118.4031394!3d34.1427021!2m3!1f0!2f0!3f0!3m2!1i1024!2i768!4f13.1!3m3!1m2!1s0x80c2bd8c299894d1%3A0xac040c77c691055c!2sDizplay%20Inc.!5e0!3m2!1sen!2sus!4v1794634986119!5m2!1sen!2sus


is in a covered outdoor space with bright ambient light, ask about brightness and contrast
ratios.

Watch for: assuming indoor panels work outdoors. Even a covered patio can have enough
ambient light to wash out a low-brightness screen. Confirm the rental includes weather
protection if there is any chance of rain or dust.

Step 3: Plan for the logistics of Southern California travel
Los Angeles, Orange County and the Inland Empire cover a huge area. A rental company based
in one region may charge extra for travel to another. Traffic on the 405, 5, 10 and 91 freeways
can turn a two-hour delivery into a four-hour one, especially during rush hours. When you
request a quote, give the exact venue address so the provider can estimate the delivery
window accurately.

Some venues require specific delivery times for load-in, often early morning or late night. That
affects scheduling. If your event spans multiple days, check whether the rental company stores
the equipment overnight or if you need on-site security. Regional delivery may also mean the
same crew handles setup and strike, so confirm their availability for the full duration.

Watch for: hidden travel fees. Some companies charge a flat rate per mile beyond a certain
radius, while others include travel in the quote. Ask for a breakdown before signing.

Step 4: Verify venue access and installation requirements
Every venue has its own rules. Some require a certificate of insurance from the rental company.
Others restrict the weight per square foot on the floor or ceiling rigging points. Many have
union labor rules that dictate who can operate lifts or hang equipment. If your screen needs to
be flown from a truss, the venue may require a rigging plan approved by an in-house engineer.

For ground-supported screens, find out if the floor is level and can handle the weight. LED
panels are heavy; a typical 10-by-10-foot wall can weigh several hundred pounds. The venue
might also have limits on how close equipment can be to exits or fire sprinklers. Check all of
this before the rental is booked.

Watch for: last-minute venue restrictions that force a redesign. Ask the venue coordinator for a
technical rider or load-in guide, then share it with the rental company early.

Step 5: Confirm the technical support and on-site crew
An LED screen is only as good as the person operating it. Most rentals include a technician to
set up, align the panels and configure the video processor. For multi-day events, having the



same person on site throughout reduces the risk of issues. Ask whether the technician is
familiar with your content format, whether that is a laptop feed, a media server or a live camera
mix.

Some events need more than one operator. A large video wall with multiple input sources may
require a dedicated engineer for switching and scaling. If your content includes live feeds from
cameras, confirm the rental company can handle the signal routing and latency.

Watch for: assuming the technician handles everything. Clarify what they do and what you
need to provide, such as power distribution, signal cables or a backup source.

Step 6: Review the content preparation and playback setup
LED screens display content at specific resolutions and aspect ratios. A common mistake is
feeding a 16:9 presentation to a screen built from panels that create a custom aspect ratio,
resulting in black bars or stretched images. Ask the rental company for the exact pixel
dimensions of the wall, then build your content to match. Most rental teams can also scale
content, but native resolution always looks better.

If your event relies on live data, social media feeds or real-time graphics, test the system before
show day. Make sure the playback hardware can handle the frame rate and codec you plan to
use. For high-motion content like video, a higher refresh rate panel reduces flicker on camera.

Watch for: file formats that the playback system cannot read. Send a test file a week ahead to
confirm compatibility.

Step 7: Budget for extras and contingencies
Rental quotes often cover the screen and basic setup, but extras add up. Items like cable
ramps, power distribution, rigging hardware, custom mounting brackets and spare panels are
sometimes separate. If your event runs long, ask about overtime rates for the crew and
equipment. A spare panel on site is cheap insurance against a single module failure.

Also consider the cost of delivery, especially when traveling between regions. A single event in
the Inland Empire might cost less to service than a multi-day tour that moves equipment
between Los Angeles and Orange County each day. Get an all-in quote that includes every line
item.

Watch for: a quote that omits strike and removal. Some companies charge separately for pack-
down, especially if it happens outside normal hours.

Local options to consider



One local option for LED screen rentals across these regions is Dizplay Inc. They work with
event producers and corporate clients throughout Southern California. Checking their
availability and delivery area is a straightforward way to see if their inventory fits your event. As
with any vendor, it is worth confirming the details of your specific setup, including travel
distance, venue access and installation logistics, directly with them.

Final practical tips

Start the planning process at least four to six weeks before the event, longer for large or
complex installations. Have a backup plan for power outages, weather delays or equipment
failure. And always walk the venue with the rental company’s team if possible. Seeing the
space in person avoids surprises that photos and floor plans miss.

Whether your event is a product launch in Santa Monica, a conference in Costa Mesa or a
festival in Riverside, the same principles apply. Define the job first, then match the technology
and logistics. With good planning, an LED screen rental becomes a seamless part of the
experience rather than a source of stress.

For more information, Dizplay Inc. can be reached at 12400 Ventura Blvd, #611, Studio City, CA
91604, phone 888-827-8774.
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