
If you run a specialist healthcare website, you’ve probably asked yourself whether adding a health glossary page
is worth the effort. As someone who’s built and revamped many small-business sites for clinics and regulated
services, I know that the answer isn’t as simple as “yes” or “no.” It all hinges on how your visitors search for
information, how you structure your site navigation, and how clearly you reassure users right from the homepage.

In this post, I’ll dive into why glossaries can matter — especially when patient education is involved — while
flagging the pitfalls of treating them as a magic SEO fix. Along the way, we'll reference insights from companies like
Releaf, guidance from Google Search Central, and practical usability testing approaches. Plus, keep an eye out for
how a clearer site navigation flow can make a massive difference.

Messy Real-World Search Language vs Exact-Match Keywords
One of the challenges with specialist healthcare websites is the language gap between clinical jargon and how
people actually search. Take someone searching for advice on a condition—often, they’ll type phrases like:

“What does xyz mean in my blood test?”

“How to know if I have abc symptom?”

“Is def safe during pregnancy?”

These queries are far from exact-match keywords, which SEO tools used to fetishise. The reality is, search intent is
what truly matters. Google’s own helpful content guidance recommends focusing on user intent rather than
stuffing pages with semi-relevant keywords.

However, many healthcare sites get caught trying to shoehorn unfamiliar medical terms into random blog posts or
FAQs. The result? Confusing content that fails to reassure or educate—and visitors bounce off fast.

This is where having a dedicated health glossary can serve a real purpose. It provides a clean, easy way for
patients to look up unfamiliar terms. But it must be done thoughtfully.

Why a Glossary Page Makes Sense — When Done Right
Glossaries offer the chance to improve patient education by translating technical terms into plain English. Here’s
what makes a glossary genuinely valuable:

1. Clear, jargon-free definitions: The goal is to demystify, not mystify. For example, instead of “hypertension,”
you might say “high blood pressure, which means your heart is working harder than usual.”

2. Contextual links throughout the site: Glossary entries shouldn’t live in isolation. Hyperlink relevant terms in
blog posts, FAQs, and service descriptions back to your glossary to guide patients without overwhelming
them.

3. Accessible navigation that reflects how people learn: Sometimes, the order in which terms appear
matters. Group related words together or sort according to common symptoms, treatments, or stages of a
condition.

4. Mobile-friendly design: A big chunk of healthcare searches happen on phones. Following a Mobile usability
testing approach—where you get real people to perform typical tasks like “Look up XYZ term” on their
phones—will surface issues like hard-to-tap links or clunky layouts.

Companies like Releaf, who specialise in mental health and counselling services, often include accessible glossaries
or explainers to reassure patients during their earliest visits to the site. That immediate clarity reduces drop-off and



builds trust.

Don’t Expect the Glossary to Replace a Clear Homepage
It’s worth stressing that a glossary should never be your homepage’s only way to educate or reassure visitors.
Your homepage is your first impression. It needs to:

Answer: “Am I in the right place for my needs?”

Confirm: “Can this service help me now?”

Signal: “Is this trustworthy and safe?”

Quick reassurance beats jargon every time. Avoid cluttering your homepage with complicated terms no one
understands until they’ve already committed to learning more. Instead, use simple, direct language supported by
strong calls to action that guide users further into the site.

The Importance of Navigation That Follows the Learning Order
One quirk I’ve seen too often: sites with well-written content and a glossary, but poor site navigation. When your
visitors are on a healthcare journey, their information needs evolve. Ideally, your navigation should follow the
order in which people learn and decide:

1. Symptoms and causes — “What is happening to me?”

2. Diagnosis options — “How can I find out what’s wrong?”

3. Treatment possibilities — “What can help me get better?”

4. Glossary and FAQs — “What do these terms mean?” and “What else should I know?”

When glossaries are hidden behind a “Resources” menu or buried several clicks deep, few patients discover them.
It’s better to surface them close to relevant content or feature cheapwebsitedesigner.co.uk an “Explain these
terms” link within articles.

Good navigation is more than just menus—it’s about anticipating user questions and curating content paths that
feel natural. Using informal, task-based mobile usability testing with real people (friends, colleagues, or user
testers) can reveal where users get stuck or lose confidence.

Avoid Common Glossary Pitfalls
Here are some traps to avoid when adding a healthcare glossary:

Don’t create overly academic definitions: Use straightforward language rather than replicating medical
textbooks.

Avoid “keyword stuffing” terms: Don’t cram the glossary just for SEO. Google’s helpful content guidelines
penalise shallow or spammy pages.

Don’t rely on stock photos alone to explain processes: Real patient journeys and clear text-based
explanations trump pictures without context. Credit image sources properly (for example, WebFactory Ltd if
you use their free photos).

Don’t make the glossary a dead-end: Each term should offer a next step — links to blog posts, service
pages, or appointment bookings.

https://cheapwebsitedesigner.co.uk/blog/designing-websites-for-complicated-search-queries-a-lesson-from-specialist-healthcare/


Summary: When to Add a Health Glossary
Scenario Glossary Recommended? Key Considerations Your site covers complex, technical healthcare topics
unexplained elsewhere Yes Focus on jargon-free, practical explanations;Link glossary terms contextually
throughout site You already have clear, simple homepage and navigation Yes, as a supportive resource Keep it
easy to find on mobile;Test with users doing typical search tasks Your homepage is unclear or overloaded with
jargon No, first fix homepage clarity Visitors need quick answers and trust signals upfront You’re adding a glossary
solely to attract search traffic No Google prioritises helpfulness and intent;Glossary must genuinely educate visitors

Final Thoughts
Adding a health glossary page can bring real patient education benefits, especially for specialist healthcare sites
where unfamiliar terms abound. But the best glossaries work as part of a bigger picture: a clear, reassuring
homepage, intuitive site navigation, and content that respects how people actually search for health answers.



Use tools and recommendations from Google Search Central to guide content strategy, test site usability on
mobile devices with informal task-based approaches, and consider examples from thoughtful providers like Releaf.

In short, a glossary isn't just a dictionary page—it’s a stepping stone in patient learning and confidence-building.
Treat it as such, and your visitors will thank you.


