
In today’s digital landscape, understanding your brand’s visibility score is more critical than ever. As AI-driven
answers dominate search results, the old metrics of keyword rankings and organic traffic no longer tell the whole
story. Tools like Semrush’s AI Visibility Toolkit have introduced proprietary visibility scores ranging from 0 to 100
to quantify how often and how positively your brand appears in AI-generated responses.

But what does a 0-100 visibility score really mean? How do sentiment classification, prompt tracking, and
source attribution factor into this? And how do tools like ChatGPT and Google’s Gemini impact your brand’s AI
answer ranking?

In this post, I’ll break down the nuances of visibility score explanation, walk through the underlying metrics—
especially relevant for mid-market SaaS teams—and share practical insights on getting the most from a tool like
Semrush’s AI-powered solutions.

Why Visibility Scores Matter in the Age of AI Answers
Most marketers are familiar with tracking keyword rankings on search engines. However, increasingly, users get
immediate answers from AI chatbots like ChatGPT or Google Gemini instead of clicking through to traditional
search results. These AI answers shape brand perception before any click happens.

This phenomenon shifts the focus from just being visible on page 1 to being visible and positively framed in AI
responses. A visibility score aims to quantify this holistic presence, offering a single metric that reflects how your
brand appears—and more importantly—how it appears in the context of AI-generated content.

Key Factors Driving Visibility Scores

AI Answer Ranking and Sentiment: Are your brand mentions appearing early in responses, and are they
framed positively?

Prompt Position Tracking: How frequently your brand appears for specific AI prompts and in which rank?

Citation and Source Attribution: Does the AI acknowledge your brand with proper citations, which
enhances credibility?

Sentiment Classification: Classifying mentions as positive, neutral, or negative impacts overall score.

Understanding the 0-100 Scale
The visibility score typically uses a normalized 0 to 100 scale where:

1. 0 means no visibility in monitored AI answers for your key topics or brands.

2. 100 implies dominating visibility, appearing prominently with strong positive sentiment across most relevant
AI prompts.

Intermediate values represent proportional visibility and sentiment coverage. For instance, a score of 50 might
indicate moderate frequency of mentions but possibly diluted by neutral or negative framing.

How Scores Are Calculated

Visibility scores can combine several weighted components:

Component Weight Description Prompt Position Tracking 40% Frequency and ranking of brand mentions in AI
answer prompts Sentiment Classification 25% Proportion of positive versus negative or neutral mentions Citation



and Source Attribution 20% Whether brand mentions are properly cited as authoritative sources Coverage &
Frequency 15% How comprehensive and wide-ranging the mentions are across relevant AI answers

Each vendor may have proprietary tweaks, but transparency on what contributes to the score is key to trust.

Visibility Score in the Context of AI Tools Like ChatGPT and Gemini
AI chatbots such as ChatGPT and Google’s Gemini are not just new search engines; they are conversational
interfaces shaping brand perception dynamically. Your brand visibility isn’t just a measure of search engine results
placement anymore; it’s about how these AI systems answer user queries.

For example, consider a prompt: “What is the best SaaS platform for SEO analytics?” A strong AI visibility score
means your brand is mentioned early, cited properly, and framed positively in the response.

Without monitoring prompt position tracking and sentiment, you could miss the fact that your brand is being
mentioned, but perhaps buried in the response or framed negatively.

Prompt Position Tracking: Why It’s Crucial

When users query AI assistants, the position of your mention matters immensely. Being the first mentioned brand
in an AI response has an outsized impact compared to appearing as a secondary reference.

Prompt volume: How many relevant prompts mention your brand?

Position in response: Are you the first brand cited or one among many?

Frequency: How often do these mentions appear over time?

Tracking at this granularity is essential to optimize an AI answer ranking strategy and improve your visibility score.

Sentiment Classification: Beyond Counting Mentions
Many tools simply count how often your brand is mentioned. However, this can be misleading if mentions are
negative or neutral. Sentiment classification tags each mention as positive, neutral, or negative based on natural
language processing (NLP) models.



For instance, "Brand X provides a reliable SEO platform" is positive, but "Brand X’s SEO tool is too expensive"
counts as negative. A robust visibility score aggregates these to weigh against your brand’s overall perception in
AI answers.

Citation and Source Attribution Tracking
AI answers often generate content by synthesizing multiple sources. Getting cited as a credible source increases
your brand authority and visibility. If AI systems generate answers referencing your website, whitepapers, or tools
explicitly, it signals strong brand credibility.

Visibility tracking tools monitor:

How often AI responses include links or named attributions to your brand

Whether citations occur in top positions or are buried

Quality of sources where citations appear

Pricing Reality: What Do You Get For Your Budget?
Tools offering AI visibility scoring often have complex pricing tied to data volume, add-ons, and feature tiers.
Here’s one real-world example from Semrush as of mid-2024:

Plan Cost Includes Trial AI Visibility Toolkit Add-On $99/month Prompt tracking, sentiment classification, source
attribution (Add-on only) 7-day trial AI Visibility + SEO $199/month Full SEO toolkit + AI visibility tools bundled
7-day trial

Keep in mind: The $99/month is an add-on price, meaning you need a baseline plan to use it at all, making the
true entry cost higher. Always ask: “What do I get on the cheapest plan?” to avoid surprises.

How Mid-Market SaaS Teams Should Leverage Visibility Scores
If you’re managing SEO or brand monitoring for a SaaS company, tracking visibility scores based on AI answer
ranking rather than traditional keywords offers strategic advantages:



1. Prioritize content optimization to improve AI prompt rankings.

2. Use sentiment data to identify and fix negative perceptions before they spread.

3. Monitor citations to grow authoritative backlinks and improve source presence.

4. Measure changes over time with prompt position tracking to evaluate content effectiveness.

This is especially important for SaaS brands competing in crowded markets where AI answers increasingly influence
buyer decisions.

What To Watch Out For: Common Visibility Score Gotchas
Opaque scoring methods: Some tools lack transparency on how they weight sentiment or citation data.

Frequency vs. framing: High mention volume doesn’t always mean good visibility if sentiment is poor.

Add-on pricing traps: AI visibility often requires costly add-ons beyond core SEO plans.

Framing blind spots: Monitoring brand mentions without sentiment context misses how AI framing shapes
perception.

Summary: What a 0-100 Visibility Score Tells You
A visibility score of 0-100 encapsulates more than just mentions — it represents how prominently and
positively your brand surfaces in AI-driven answers, across prompt position, sentiment, and
authoritative citations.

For SaaS programminginsider companies aiming to thrive in the era of AI-first search behaviors, understanding
and optimizing this score is no longer optional. Tools like Semrush’s AI Visibility Toolkit help by tracking prompt
rank frequency and sentiment classification, but buyers must be mindful of pricing structures and actual coverage
limits.

Ultimately, a high visibility score means your brand is shaping favorable perceptions before any click occurs, a
competitive advantage that savvy marketers cannot ignore.

Further Reading & Tools
Semrush Pricing and AI Visibility Toolkit Details

ChatGPT by OpenAI

Google Gemini AI Overview

https://programminginsider.com/top-7-tools-to-track-brand-sentiment-in-ai-responses-in-2026/

